
Specification Topic: Business and globalisation (2) 

 

© Tutor2u Limited 2017  www.tutor2u.net 

 

Q1 Fill in the gaps 

Businesses that trade globally may experience _________________ to international trade, such as 
_____________________ and ________________   _____________.  In order to ________________ 
tariffs, a business may decide to build a factory abroad or it may choose to join a trade bloc, so that it 
can trade ______________ with certain other countries.  

In order for UK businesses to compete internationally, they may have to change their marketing 
___________ to suit different overseas markets. For example, the _______________________ may 
have to be changed to meet different safety requirements, __________________ may have to be 
lowered if there is a lot of competition, promotion may have to be changed to suit different 
_____________________ and _________________________ methods may have to be adapted to 
ensure the good/service reaches the customer efficiently. 

 Choose from: mix; cultures; product; avoid; distribution; freely; trade blocs; prices; tariffs; 
barriers 

 

Q2 Match it! Match the key term to the correct definition 

 2.1 Tariffs 
 

a. when no barriers to trade exist between countries  

 2.2 Marketing mix 
b. a group of countries which have agreed to trade freely with 
each other 

 2.3 Free trade  
c. the four elements upon which decisions must be made when 
marketing a good or service 

 2.4 Trade blocs d. a tax which is charged on imports 

 

Q3 Which one? To which trade bloc does each of the following countries belong? 

 3.1 USA  a. EU (European Union)  

 3.2 Thailand b. NAFTA (North American Free Trade Association) 

 3.3 Germany  c. ASEAN (Association of South East Asian Nations) 
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Q4 True or false? Identify if each of the following statements are true or false  True  False 

 
4.1 A tariff imposed on imported goods could make them cheaper in the 
country that the goods are being imported into 

  

 
4.2 Being a member of a trade bloc, such as the EU, discourages imports and 
exports between those countries 

  

 
4.3 A tariff imposed on imported goods could encourage people to buy 
home produced goods instead of imports 

  

 
4.4 If a country leaves a trade bloc, such as the EU, the number of export 
sales could fall 

  

 

Q5 Which “P”? State the element of the marketing mix each of the following changes would 
specifically relate to 

  Product, price, 
promotion or place? 

 5.1 A mobile phone manufacturer produces its advertising campaign in 
several languages to match languages spoken in different countries 

 

 5.2 The online clothing business of a UK supermarket chain extends its 
delivery service to include international markets 

 

 5.3 A UK car manufacturer produces a left-hand drive version of its car 
to sell to countries which drive on the opposite side of the road 

 

 5.4 A high class fashion brand charges a higher price for its clothing in 
a country which has higher than average income levels  

 

 5.5 A multinational supermarket relies less heavily on online grocery 
sales in a country which has lower internet usage  

 

 5.6 An international clothing brand adapts its advertising campaign to 
match cultural preferences in different markets 

 

 5.7 A car manufacturer charges a lower price for its exported cars to 
reflect lower income levels in a specific country 

 

 5.8 A multinational fast food restaurant chain makes changes to its 
menu to suit tastes in different countries 
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